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New Normal Trends Emerging Themes
1. Novel Food 1. Food Personalization
2. Free-From Food 2. Medicinal Food

IseduIAdau : diuduAu (AUIUasunUaanious=sINsATEans duAu Na-Jtuusssy)
Driver : Social (Demographic, Social and Culture Shifts)
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Novel Food

(Health Food / Functional Food /
Well-beincsg Food / Silver Food /
uper Food)

NEW NORMAL TRENDS

Free-From Food

(Allergic-free Food:
Lactose-free / Gluton-free)




EMBRACING URBANIZATION

New Normal Trends Emerging Themes

1. Fast & Convenience Foods 1. Urban Food
2. Street Food 2. Innovative Food Delivery

3. Food Open Space 3. Infinite Food
4. Food Creation & Community Space

Iseduindau : diludonu (AIWIUasuUNUasn1ous=sINSA1Ens duAU Na-Jouusssy)
Driver : Social (Demographic, Social and Culture Shifts)




EMBRACING URBANIZATION

New Normal Trends Emerging Themes

1. Fast & Convenience Foods 1. Urban Food
2. Street Food 2. Innovative Food Delivery

3. Food Open Space 3. Infinite Food
4. Food Creation & Community Space

IseduiAdau : diudenu (AWIUagunUasnious=sInsA1ans doAu 1a-Jouusssu)
Driver : Social (Demographic, Social and Culture Shifts)




E SLLEL ,
Open Space v _ COFFEE SHOP

Food

. “ . = . . . . (Cafe’ / Coffee shop /

| STREET Culinary School)
o @ S°Foop

MENU

Fast &

Convenience Foods

(Ready-to-Eat / Ready-to-Cook /
Tinned / Retorted / Chilled
/ Frozen Foods)

Street Food

(Food Grocery /
Food Truck)

Innovative Food g2
Delivery
(Drone Delivering)

Urban Food

(Premium Food / Fashion Food /
Food Nostalgia / Table for One /
Fresh Home-Cooked)
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Food Creation & ! ,ﬁé .
Community

Space

—

0000

Infinite Food

(Pop-up Restaurant /
Food from Advanced
Vending Machine)

EMERGING THEMES = ]



RISE OF AESTHETIC FOOD
TECHNOLQOGY

New Normal Trends Emerging Themes

1. Plant Factory 1. Urban Harvesting

2. Molecular Gastronomy 2. Robot Chef & Food Printing
3. Plant-based Protein 3. Meat Analogue

4. Food Searching 4. Digital Foodscape

nsodguindau : diumalulf@ad Gnetaaans na:zinalulag)
Driver : Technological (Science & Technology)

AaunBuINInAluladiagasinisa 1. niswanainasiulsaoiu (Plant Factory)

(Disruptive Technology)
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RISE OF AESTHETIC FOOD
TECHNOLOGY

New Normal Trends Emerging Themes

1. Plant Factory 1. Urban Harvesting

2. Molecular Gastronomy 2. Robot Chef & Food Printing
3. Plant-based Protein 3. Meat Analogue

4. Food Searching 4. Digital Foodscape

nseguindau : diumalul@d Gneimans na:inalulag)
Driver : Technological (Science & Technology)
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(Disruptive Technology)
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Food Searching

5 \

Plant-based

Molecular Protein

Gastronomy

( Molecular Cooking /
Sous-vide Technology)

Meat Analogue

(Cultured Meat /
Protein Insect / Algae)

RISE{OF,AESTHETIC

00D ITECHNIJL’IJGY

Digital
Foodscape

(Artificial Intelligence /
Big Data /
Internet of Things)

Robot Chef &
Food Printing

(Robotic Chef /
3D-printing)

EMERGING THEMES




EMERGENCE OF FOOD
CULTURAL ECONOMY

New Normal Trends Emerging Themes

1. Digitization of Food Service 1. Edible Culture

2. Authentic Food Journey 2. Modern Heirloom

3. Millionaire Chef 3. Food Creator and Economist

ISATUIAGDU : GIUIASHIAD (WaJon1oIASEIND)
Driver : Economic (Economic Dynamics)
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EMERGENCE OF FOOD
CULTURAL ECONOMY

New Normal Trends Emerging Themes
1. Digitization of Food Service 1. Edible Culture
: 2. Authentic Food Journey 2. Modern Heirloom
(D) 3. Millionaire Chef 3. Food Creator and Economist

ISATUIAGDU : GIUIASHIAD (WaJon10IASEIND)
Driver : Economic (Economic Dynamics)




Authentic Food Journey  IY ‘ = vy INVIKIVIAL | ’ 4-1)
J .y (Food Tourism / Gastronomic City /
b i Food Challenge)
1 o «

2 .1 . =B . . =) Digitization of Food Service

(Virtual Restaurants, Modern Food Service Experience /
S-Mart / Virtual Shopping / Digital Food Store)

Millionnaire Chef

(Celebrity Chef /
Chef's Table)

Modern
Heirloom

EXPORT

Food Creator : i
and Economist
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FIRST MILE CRISIS PR
New Normal Trends Emerging Themes ==
1. Emergency Food 1. Food for Disaster

2. By-product Value Added 2. Food Recovery
3. Natural & Organic Foods 3. Raw Food

4. Alternative Food 4. Spiritual Food / Zero-waste Eating

nsaduiAdau : diudanindau (nisiasunvaonivdanindau nisidladaniodau
na=AJwUdaannsy)
Driver : Environmental (Environmental and Safety Concern)
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New Normal Trends

1. Emergency Food
2. By-product Value Added

3. Natural & Organic Foods
4 Alternative Fnnrd

Emerging Themes
1. Food for Disaster
2. Food Recovery

3. Raw Food
4_ Sniritnal Fnnd / Zern-waste Fatinn

nsaduiRdau : diudandndau (NisiWdsundaonivdanindau nisidladanindau
na=Al3wdaaany)
Driver : Environmental (Environmental and Safety Concern)




NEW NORMAL TRENDS

Natural &
Organic Foods

Alternative
Food

(Vegetarian Food /
Vegan Food)

Emergency
Food

S —/ iGENC
By-product l

Value Added

FIRST MILE
CRISIS
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FOOD WAR

New Normal Trends
1. Food Safety

2. Food Security

3. Ethical Food

Emerging Themes

1. Food Defense

2. Food Insured

3. Extreme Food Mile

nsaduindau: diunasidag (nasivasundaanianisiiiaa)
Driver : Political (Changes in Political Conditions)
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NEW NORMAL TRENDS

Food Safety

1 i |
(Unintentional Adulteration)
E@i8=2028 &)

0
. I Ethical Food

Food Security

(Availability / Access /
Utilization / Stability)



Food Innovation Themes 2018

(1)
(2)
©)
@
)
(6)
(7)

Food Personalization
Medicinal Food

Urban Food

Innovative Food Delivery
Advance Food Channels
Urban Harvesting

Digital Foodscape




(1) Food Personalization

“@nseudalanurna”

Food Innovation Themes 2018

DISCOVER PERSONALIZED
NUTRITION

Y

TAKE THE HABIT
NUTRITION TEST

The convenient at-home Habit Nutrition
Test Kit is a comprehensive nutrition test
that looks at your DNA and your blood to
determine how your body handles carbs,
fat and protein. We also learn about your
lifestyle and health goals.

LEARN MORE

o

~

e

REVIEW YOUR TEST
RESULTS

Each area of your results has easy-to-
understand explanations, from how you
handle macros to insights into 60+
biomarkers, like those relating to heart
health. You'll know right away where
you're doing well and where you have
opportunities to optimize your health with
nutrition.

-
NUTRITION PLAN

GET TO KNOW YOUR
NUTRITION PLAN

Our science-based recommendations take
the guesswork out of eating so you can
make confident food choices. We'll break
down what your ideal meal looks like,
highlight your hero foods and create
personalized daily nutrient
recommendations based on your biology,
lifestyle and goals.

YOUR DNA IS JUST THE
BEGINNING

You are born with a uni
blueprint. Our partnen

for your

O

YOUR BLOOD UNLOCKS
MORE OF YOUR STORY
Our unigue matal challenge =
insights into how your body handles fats,
carbs, and protein througl
saquencec

L2

YOUR LIFESTYLE &
GOALS COMPLETE THE
PICTURE
Your body metrics, yle, dietary
preferences, p activity and
complete the you, and the re:
you want to achieve.




Food Innovation Themes 2018

(2) Medicinal Food

813dmIuEUIElsA NCDs (Non-Communicable Diseases) 58nau
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Food Innovation Themes 2018

(3) Urban Food

3.1) Smart Product tatn Premium Food / Fresh Home-Cooked

LALDIUISNNEALUBIINA LUNIS LI LD

Amazon meal kit



Food Innovation Themes 2018

(3) Urban Food

3.2) Intelligence Food Packaging Nd11150aaU9311ANe) Y8IDINNT

3.3) Robotic Chef

I u— I. - The Moley Robotic Kitchen



Food Innovation Themes 2018

(4) Innovative Food Delivery
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Food Innovation Themes 2018

(5) Advance Food Channels

5.1) Food Truck #59nN158N5LAUDIMISIUNINLAEIUISOLND 9 Lade
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Food Innovation Themes 2018

(5) Advance Food Channels
5.2) Smart Food Vending Machine
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Food Innovation Themes 2018

(6) Urban Harvesting

ANSNARNNYDINAS LULL B
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Click & Grow — Smart Garden (USA)
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Food Innovation Themes 2018

(6) Urban Harvesting

ANSNARNNYDINAS LULL B




Food Innovation Themes 2018

(6) Urban Harvesting

ANSNARNNYDINAS LULL B

90 cm (35.57)

Patent Number : US 62/499.509

T
OGarden - Orbits Plants (Canada) wsesUgnintuthuildnuiiseusanunsaUgninlauinds 80 wila lne

Ignanqualiissiuag 5 Ui fanwauzidunds asenaradunasalnla

LAIEI19 ka8 suUsR LR d1u150aANISAS19NaNENIS
dundeulameuiunsugniniuuuni (59ayeag 1,397 USD)



Food Innovation Themes 2018

(7) Digital Foodscape

NsAtagaIMnstunneUNTiANgNADY WU d2AN LaZIINL

aawalulagfava nien1suwmalulagnieniu Artificial Intelligence (Al), Big
Data Wae Internet of Things (IoT) unlglunisensesiugsiaemsluilies

Gaijin rejoice:

AR application translates ——

Japanese menus to English a
—
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Food Innovation Themes 2018

(7) Digital Foodscape

= alll 5% i 18:15

REMY MARTIN

CAUTION

Near Field Communication (NFC)

walulagdmsulndeyadualng
Feusafu Smartphone wang
970 RFID, OR code wag AR 7ig04
LAnuuazidesienu application
e NFC visuludnwaizaany
dayey1ad Bluetooth LiveauALN
smartphone Tlndfuaudn dayan
uanIHat U TnTheslneviui
Inglispsldduneasidn wseiden
gunsalidewsio lnewmalulad
Fanan Weinsianldtuendesiy
weanegeaa Johnny Walker way
Remy Martin e




More than 2,300 StartUps
innovating in FoodTech... .at an increasing speed..

ATRADITIONNAL MARKET TO DISRUPT
In 2015, the food generated more than $17 trllion which is 20% of the
word GDP. For the last decade, the food market is mo foward a

CHI

How do those 2,300 StartUps How do those 2,300 StartUps and
breakdown into th«el Food 21,000 Apps breakdown by year?
Industry Value Chain? O 27%
123% StartUps
119% Apps fram
15% AppStore
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2% |
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utilization of technology, es y smartphones. Indeed, 61% of the 15
35 year category use the Imernet to buy groceries and to find, ;

review ur: Vith the development of the on-demand ;
food delivering startups represent a growing market for the coming years.

INVESTING

Ensed on dngeilis!, Crunchhase and major data bases.

Source: 33entrepreneurs (2019)
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